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newcondos
Pricerange:$284,490to$390,490
Location:Winchester Road
East and Simcoe Street North,
Oshawa

Kingmeadow
The low-rise project is located
on the 160-acre site of a former
horse farm andwill feature
Craftsman-style designed
homes.
Builder/developer Minto
What’s new Construction is
underway on the first phase.
Building detached homes and
townhouses
Suites Two- and three-
bedroom layouts
Size Townhouses range from
1,108 to 2,020 square feet and
detached homes range from
1,676 to 3,502 square feet.
Occupancy March 2014 to
February 2015
Features Homeswill have
front porches, optional nine-
foot ceilings and finished
basements in the townhouses.
Amenities Close to golf cours-
es and green spaces
Standouts Homes are being
built to Energy Star standards.
Sales office Locatedat 2361
SimcoeSt.N.,Oshawa.Open
Monday toThursday fromnoon
to 7p.m. andweekends from11
a.m. to6p.m.Call 289-634-1005
or visitmintokingmeadow.com.
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Price range: Starting from the
mid-$500,000s
Location: Burnhamthorpe
Road and Confederation Park-
way,Mississauga

The Towns aT
ParKside Village
The Towns at Parkside Village,
designed by EI richmond
Architects, is a new collection
of 68 townhouses.
Builder/developer Amacon
Building Three-storey
townhouses
Suites Three-bedroom layouts
Size 1,676 to 1,990 square feet
Occupancy 2015
Features Nine-foot ceilings,
wide-plankengineeredhard-
woodon themain floor;Berber
carpetingupstairs,EnergyStar
appliancesandquartzkitchen
countertops.
Amenities The townhomes
will share apark,with the
amenities closeby, including
theLivingArtsCentre.
Standouts The townhouses
will have both a ground-level
patio and a rooftop terrace.
Sales office Located at 465
Burnhamthorperd.W.,Mis-
sissauga.OpenMonday to
Thursday from1 to 7 p.m. and
weekends fromnoon to 5p.m.
Call 905-273-9333 or visit lifeat-
parkside.comor thetowns.ca.
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Warning: drink red wine in this unit at your own risk. The model suite at 155 redpath is uncluttered,
contemporary and cool, and also features a whole lot of white. “It’s designed for someone who’s very
urban, who reads a lot and collects art,” says Johnson Chou, who used simple but sleek furniture in
the 714-square-foot suite. The largely white aesthetic keeps eyes focused on more dramatic elements
like the art. “The key is allowing the space to breathe, and to reduce visual and physical obstructions,”
says the interior designer of Johnson Chou Inc. Suites at 155 redpath, by Freed development and Cd
Capital, range from 396 to more than 1,403 square feet and from the mid-$200,000s to more than
$1-million. The sales office is located at 2239 yonge St., Toronto, and open Monday to Wednesday
from noon to 6 p.m., Thursday from noon to 7 p.m., Friday from noon to 6 p.m. and weekends from
noon to 5 p.m. Call 416-996-4837 or visit redpathcondos.com.

A light touch
White-on-white design lets the art take centre

stage at 155 Redpath By Lisa Van de Ven

A white sofa does little
to draw eyes away from

the vibrant art above: an ori-
ginal painting from artist Ivo
Stoyanov. Called Vivid Blue, the
splash of colour appears even
brighter for itsneutral surround-
ings. “We wanted the art to real-
ly stand out,” saysMr. Chou.

If you think this coffee
table looks like noth-

ing but a simple slab of Carrara
marble, you wouldn’t be far off.
It was chosen for its simplicity:
“It’s very minimalist, low and
unobtrusive,” says Mr. Chou,
who topped it with bowls from
Kiosk. “They’re quite beautiful
and textured.”

In the kitchen, a custom-
designed table of Corian

and white steel is paired with
Knoll’s Saarinen Executive Side
Chairs, also inwhite. A sculpture
fromKioskadds interest, butnot
colour, to the tabletop. “It’s verti-
cal, so it brings your eyes up to
the light above,”Mr. Chou adds.

“To balance the sleek
forms and white ma-

terials, we wanted to suggest
something with a bit more tex-
ture and colour,” the designer
says. And that’s why he opted
for these engineered hardwood
floors throughout, which bring
a rustic finish to the space.
“They addwarmth,” he says.

The leather headboard
of this custom-designed

bed is surrounded in fluores-
cent lighting, giving it what the
designer calls an “ethereal qual-
ity.” Nightstands are built onto
the white platform bed, which
is covered in white textured
sheets. The one splash of colour:
a gold accent pillow fromElte.

Bookshelves help cre-
ate character in the

master bedroom, surrounding
the bed to line an entire wall
of the space, and flowing with
the closet’s built-in shelving. “It
lends to the drama,” Mr. Chou
says. “Most people wouldn’t ex-
pect doing something like this,
and certainly not to this scale.”
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FOR SALE

Mortgage rat e s 2 8 . 0 8 . 1 3

Rates are subject to change. Selection of financial institutions may vary weekly. Figures supplied by Fiscal

Variable rate 6months 1yr 2yr 3yr 4yr 5yr Variable rate 6months 1yr 2yr 3yr 4yr 5yr

BANKS

ATB Financial 2.60 4.00 - 6.30op 2.94 - 6.30op 2.89 - 6.50op 2.99 3.29 3.79

Alterna Svgs/Alterna Bk 2.85 4.00 - 6.30op 3.05 - 6.30op 3.09 3.09 3.24 3.31

Bank ofMontreal 3.10 4.00 - 6.30op 3.14 - 6.30op 3.14 3.75 4.54 3.79

Bank of Nova Scotia 3.00 4.55 - 6.45op 3.75 - 6.50op 2.79 3.99 4.39 3.79

CanadianWestern Bank - 4.00 - 6.45op 3.14 - 6.30op 3.14 3.75 4.54 5.14

CIBC 3.00 6.70op 3.09 - 6.35op 3.14 3.19 3.59 3.89

Equitable Bank - - 3.14 3.14 3.95 4.74 5.34

HSBCBankCanada 3.00 4.45 - 6.20op 2.70 - 6.35op 3.95 3.13 4.99 3.49

ICICI BankCanada 3.05 - 3.15 3.65 3.64 3.69 3.89

INGDirect 2.75 - 3.00 3.09 3.09 3.29 3.79

Laurentian Bank n/a 4.40 - 6.70op 3.14 - 6.30op 3.19 3.95 4.74 5.34

Manulife Bank 3.00 4.45 3.00 - 4.00op 3.25 3.30 3.40 3.49

MonCana Bank - - 3.59 3.65 3.69 3.69 3.79

National Bank n/a 4.40 - 6.70op 3.14 - 6.30op 3.14 3.95 4.74 5.34

President’s Choice Finan 3.00 - - 3.15 3.49 3.69 3.99

Royal Bank 3.00 4.00 - 6.30op 3.14 - 6.30op 3.14 3.95 3.59 3.89

TDCanada Trust 3.00 - 3.09 - 6.30op 3.14 3.65 3.29 3.79

TRUST LOAN

Effort Trust n/a 4.45 - 6.30op 3.25 - 6.30op 3.60 3.90 4.50 4.95

HomeTrust Company 2.70 3.95 2.89 2.89 3.09 3.24 3.54

Investors Group Trust n/a 4.20 - 6.50op 3.14 - 6.30op 3.14 3.75 4.54 5.14

MTCC 3.00 4.55 - 6.45op 3.75 - 6.50op 2.89 3.99 3.29 4.99

OTHER

Airline Financial C.U. 4.00 - 3.01 - 6.25op 3.10 3.33 3.65 3.99

ComtechCredit Union 2.79 6.60 - 8.40op 2.99 - 9.00op 3.25 3.29 3.19 3.14

DUCACredit Union 3.00 4.50 3.10 - 5.75op 3.15 2.97 3.24 3.29

First National Fin. LP - 3.95 2.99 2.79 3.09 3.24 3.59

FirstOntario C.U. 2.70 6.34op 3.09 - 6.34op 3.14 3.44 3.39 3.59

Industrial Alliance/IAP - - 3.00 3.14 3.55 4.39 5.04

Luminus Financial 2.95 - 2.96 - 3.95 2.96 2.95 3.05 3.35

MCAP 2.70 - 3.60 - 7.00op 3.95 4.35 4.89 5.14

Meridian Credit Union 2.85 4.45 3.10 - 6.30op 3.14 3.55 3.19 3.29

PACESavings&C.U. - 4.00 - 6.70op 3.14 - 6.30op 3.14 3.75 4.54 5.14

ParamaCredit Union 2.85 - 2.90 2.69 3.10 3.25 3.25

Teachers Credit Union 4.00 4.45 - 6.30op 3.10 - 6.50op 3.09 3.09 3.19 3.29

*Also offer 7- to 10-year mortgages. op = open mortgage. n.a. = not available from company. ro=renewals only dashes (-) mean companies not quoting at present.

A family-operated builder/
developer withmore than
50 years in the business,
Pemberton Group currently
has 14 condominium sites
underway across the GTA,
all in various stages of
development. Those include
the still-to-be-released
Ten93 QueenWest, as well
as themaster-planned
Downtown ErinMills in
Mississauga, SkyCity in
RichmondHill and the
Urban Townhomes collec-
tion at U Condominiums
on Bay Street. Alexandra
Muzzo is Pemberton’s Sales
&MarketingManager.

By Lisa Van de Ven

Q Howhas Toronto’s new
home and condomarket
changed in Pemberton’s years
in business?
A The ever-increasing popula-
tionwithin the greater To-
ronto Area, largely as a result
of immigration and an influx
from rural areas, combined
with government legislation
such as the Places to grow
Act, hasmeant themarket
for condominiums has really
come into its ownwithin the
last two decades. Condos are
nowwidely accepted as a de-
sirable form of home owner-
ship amonggTA residents.

We believe that there will
continue to be a trend toward
smaller, more efficient suites
thatmeet the needs of a
spectrum of themarket from
first-time purchasers to empty
nesters.We are seeingmore
andmore young families
choosing a condo as the place
to raise their families, and
the luxurymarket, while nar-
rower, remains strong.
Q What are buyers looking for
today that’s different from a
decade ago?
A Condo buyers are still look-
ing for value and attractive
designs in a choice of layouts,
but are now seeking a destina-
tion that speaks to the lifestyle
they want to live, where the
neighbourhood can become
a primary part of their liv-
ing and entertaining space.
Pemberton continues to de-
velop fully integratedmaster-
planned communities near
amenities buyers want, as well
as infill projects in established
urban neighbourhoods.
Q Where do you think the
market is heading in the next
five or 10 years? Do you see
any new trends emerging?
A Alongwith the smaller
average suite sizes comes the
inclusion of space-saving appli-
ances,whichhave been trend-
ing toward smaller European-
style sizes andhigher operation
efficiencies. Aswell, furniture
manufacturers continue to
designmulti-purpose space-
conserving solutions for condo
dwellers. Lastly, our industry
will continue to be sensitive to
energy consumption and the
need toprotect the environ-
ment through theuse of state-
of-the-art systems, and services
such as auto-share, etc.
Q Are there any locations or
neighbourhoods you expect to
emerge as the next big thing?
A Peoplewill continue tode-
mandhousingoptions inall
areasof thegTA.Wewill con-
tinue to focusonprovidingde-
sirable communities, especially
in locations thathaveaccess to
existingpublic transit orareear-
marked for future transithubs.
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Home
sweet
condo

SkyCity in RichmondHill.

Q&A


